Creative adds Oman

CREATIVE Hols has today
announced the addition of Oman to
its range of destinations, saying the
move gives agents another great
holiday or stopover option.

The new product includes hotel
deals in Muscat such as four nights
at the Radisson SAS from $676pp
land only incl breakfasts and airport
transfers.

There’s also a range of Oman day
tours including a 4WD Desert
Experiences Tour from $298pp.

See www.creativeholidays.com.

“Bumper response”

to agent campaign

TA FASTRACK said its
campaign to assist travel agents
educate clients about the benefits
of using an agent received a boost
last week with a massive response
to a promotional email it had sent.

The firm said its server had a
meltdown when over 2100 travel
agents across Australia responded
to the email which addressed how
to effectively use media press
releases to convince the public to
use a travel agent to book travel.

“We were taken by surprise by
the number of agents downloading
the information,” said TA Fastrack
ceo, Adrian Caruso.

The firm said everything is “back
to normal now” and a copy of the
document can be viewed at
www.lafastrack.com.

QantasLink launches

QId services

QANTASLINK said it will
commence services on two new Qld
routes from 29 Oct 06 - between
Brisbane and Hervey Bay and
Brisbane and Biloela.

Qantas Group gm regional
airlines Narendra Kumar said
“continuing growth” in both regions
has led to the introduction of the
flights which will include 32
services each week to Hervey Bay
and 20 to Biloela.

The carrier said it will operate a
Bombardier Dash 8 36-seat aircraft
on hoth routes with flight schedules
and airfares for the new services to
be announced in the next few weeks.

Ginger industry deal

THE Ginger Factory in Buderim,
QId is offering an industry rate of
50% off its new Overboard boat
ride and Taste of Ginger Tour.

Bookings on 07 5447 8447.

Tramada on the move

TRAMADA said it’s relocating
both its Pitt St and Kent St offices
to new premises from today.

New contact details for the firm
are; Level 3, 233 Castlereagh St,
Sydney and phone and fax
numbers remain the same.

The firm said the move is a
‘people’ move only and that server
locations and technology
infrastructure will not be affected.
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SABRE Holdings in the USA has
announced a new five year full-
content deal with low-cost carrier
JetBlue Airways.

The deal is significant because
JetBlue traditionally targeted direct
business but now says it “recognises
the value of the GDS channel”.

All JetBlue fares will also be
available to Travelocity Business
clients and to customers booking
travel packages via Travelocity.

The agreement will see all
JetBlue published fares and
inventory available through Sabre
gds users, including published fares
that the airline sells through any
third party and through its own
website and reservation offices.
Australia no.1 again

Australia has been voted as the
top destination that Americans
would most like to visit for the
10th year in a row.

Australia was ahead of Italy,
Great Britain, Ireland and France
in a poll by US firm Harris
Interactive that surveyed over
2,000 US adults online in June.

LCC signs with Sabre

ABOVE; Voyages Top Ten
Producers Dinner was held recently
at the Quay Restaurant in Sydney.

The dinner recognised the firm’s
top ten achievers for 05/06 with the
AOT Group taking the number one
position followed by Qantas Holidays
and the Travel Corporation.

Each performer received a special
framed canvas print of Bedarra Is
and shown above on the night from
left are Nick Baker, Voyages; Fleur
Ulbrick, Michelle Cox and Geoff

McGeary from APT.
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ARE YOU READY FOR A CAREER
MOVE?

Do you want to manage a small,
friendly team in a top performing office
with great clients, interesting itineraries

and a high repeat rate?
Harvey World Travel Gordon is looking
for a Senior Consultant with minimum
4 years retail experience to step in to
this role. Supervisory experience is not
essential, but you will need to have
initiative and excellent interpersonal
skills.
Take the next step in an exciting career
and call Natalie on 02 9498-8433.

We have a position available for an I.T. Support Executive
with at least three years experience in IT.

Knowledge in travel CRS, preferably Galileo, Website Maintenance
and Development, Online Booking Tool experience, Microsoft
Exchange and LAN Administration.

Successful applicant will have strong communication skills
and willingness to be a team player.

“I have been in the travel industry for 11 years working for different
organisations. | can honestly say my last 22 months working for
Travelforce have been the most enjoyable in my career. Our working
conditions are excellent, we work hard and are rewarded well ... and
importantly we have fun!” — Gaynor Fleming, CRE at Travelforce.

Visit our website for more info: www.travelforce.com.au
Please send resume to: employment@travelforce.com.au
Travelforce, 345 George St, Sydney 2000
Tel: 9262 3666 Fax: 9262 3535
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We currently have a position available in our reservations department (North
Sydney) for a Cruise Specialist. Working as part of a team with great opportunities
in a well established Cruise consortium Company.

For this position you must have:

« Working knowledge of international airfares

« Galileo experience (ideal)

« Cruise experience

« Attention to detail

« Great customer service, working in a reservations environment

« Knowledge of Cruise packages

Apply today to:Jeff Temple, National Manager — Reservations & Customer Service
Cruiseco Pty Ltd Email: Jefft@cruiseco.com.au

WAY to go!

Europe via Asia, Combination Class:
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